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ClearOne Advantage

ClearOne Advantage!
Identity, Digital
Ads and A/B Testing

Project Role: Senior Creative
Marketing Director

One

Logo and Corporate Color Swatches
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Financial Company | 1,000+ Employees

EEREER 1:30PM (I EEEEER 30PM OEEE 0 0N % 7 4 EEEEEE

If you have $20,000 or more in

= credit card debt, ClearOne
Advantage can help you feel

debt free and in control again!

If you have $34,000 or more in
credit card debt, ClearOne
Advantage can help you feel
debt free and in control again!

~Day Nichalson, Project Manager, Tampa, FL
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W And the best part is
" Ididn't pay any startup fee
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Various Video Campaign Collateral Designed
for Digital Environments



ClearOne Advantage Continued

See results in minutes! o E'O_T'l{'.

EEEEEE _ 1:30°F

T The Smart Wa
o to Beat Debt
FREE Cl'edit Cal"d 1 FREE Credit CadRF[i Fin‘::‘m::;ynucﬁnelifgible
Relief Estimate Savings Estimate &~ | r credit card relief.
4

»” Take control of your debt today!

Acoess o teamn of certified debrt specialien, and expert negotiators.

»' Get a FREE quote in minutes!

Mea upfront fees, s o obligation.

" Personalized Results

Get results hesed on your profile, goals, and credit smation

20
e
See how much yaur can save avery month-plus get an estimate
of time savings and total savings with your personalized plan.

ClearOne

Learn more about your
debt relief options
through chat!

o Trusipilen

Google

Hakn, oirE 53 loeen mom about
Clmmriine Adwmrtngs Debt Ralied ’

Email advertisements and landing page used for A/B testing: As part of the
ClearOne Marketing and Sales team, | implemented a scalable streamlined
process for identifying winning creative assets through a series of A/B testing;
and for building best performing (or “best-in-class”) creative libraries. These
libraries were leveraged as a tool to increase enrollment rates — and ultimately

aid In the overall monetization strategy. (KPIs included qualified credit pulls, CTRs,
CVR / enroliment rate, and ME).
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Free Consolidation
Estimate

Soo how much you can sava — plus-get an

gstlimabe al fime savings and tokal sawngs

What types of debt do

you have?
B3 Credit Cord Medical
Eollection Loan/Bthar
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Great news — you
qualify for savings
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o personalized plar
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ClearOne Advantage Continued
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Free Consolidation
Estimate

f1 you can save — ohas et an

eatimate of time sewings snd tolal savings.

How much debt do you
have?

Extimated Dulst

£20,000
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You're one step away

Tor pron ate

Street Addrass

Eirth Date
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Tell us more about

yourself!
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Great News!

bt

Tara, here are your
results!

EST. PLAM DEET AMOUNT
$12,300

EST. PLAN TERM
51 Manths

EST. MONTHLY PAYMENT

$258

s + [}

ClearOne Advantage Paid Search Funnel Design — Steps 1-5

_& I:_h[ume File Edit View History Bookmarks People Tab Window Help

ClearOne

0 4 = W Sat9:50 PA

My Account ( 888-572-2203 )

= ClearOne

Pne Advantage is your partner in achieving
bl wellness. We specialize in debt relief solutions
fhpower you to take control of your finances. We
flize the hurdles you encounter when striving to
inancial stability, and we're here to help.

Debt relief,
the easy way!

ClearOne Advantage is your partner in
achieving financial wellness. We specialize in
debt relief solutions that empower you to
take control of your finances. We recognize
the hurdles you encounter when striving to
regain financial stability, and we're here to
help.

Get started

Estimate your savings.
Debt-free tomorrow, today.

Above: ClearOne Advantage Paid Search Funnel Design — Desktop
Left: ClearOne Advantage Paid Search Funnel Design — Mobile

Estimated Debt

$25,000




ClearOne Advantage Continued

"-“ ' ; | & Chrome File Edit View History Bookmarks Poople Tab Window Help
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Clear One 933-341:1;697
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: Free Consolidation Estimate
. "M o i See how much you can save.
= —
oo s ClearOne
—— _ Tell us more about yourself!
An Easier Way y
S to Financial Freedom .
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Our Debt Relief Program Highlights
<@ @

& All information is transferred using an encrypted cannection

e — The Trust We've Earned You're in Good Hands with ClearOne Advantage
e Kumpien | Googe | 3

@et your FREE savings estimate todsy |

ClearOne Advantage email campaign targeting loan turndown

audiences to drive them to the ClearOne Advantage sales funnel. Above: Campaign landing page — Desktop

Left: Email campaign totalling 6 emails.




Capital One Financial Company | 10,000+ Employees

Digital Advertisements

Project Role: Senior Digital Art Director

Fund your retirement FUUd a 360 IRA
without the Savings” account

360 IRA

| f; { , Ty ! Fund your
a - LS Y _/ I 1 {8 rctirement
f

- without Savings® . and get %
CapitalOyne Personal  Business Search Lecations (1) Signin the market account mar ket ris k 1 L] 0 0 APY
'- risk. and get
Credt Cards Bank = 1 .00 :{2 Explore our IRAs Explore our IRAs
Capital One Home = Personal Banking = Ssvinos et
Explore our IRAs
» >
CapitalOne CapitalOn: CapitalOne Capital One
l \ 160 X 600 pixels 300 X 600 pixels

Fund your retirement

»
= v Capital{ e
without the market risk. Explor aur (R4 i

Get/more than savings solutions.

Find a savings partner.

Fund a 360 IRA Savings” account S
.—'JIWC| g Et 1 0 0 0/0 Explore our IRAs Capital e
] APY

728 X 90 pixels

Fund a 360 IRA Savings
account and get

1.00% APY.

Explore our IRAS

Fund your retirement
, without the
\ccounts  Compare CD Accounts  Why Online Savings?  Locations P market risk.

Explore our IRAs

L]
Capital

Compare savings accounts. 00 X ; 5 ) | -

e T * The above Bank v sfiowoase a bold,ciassic Capfal Ons 0k t0
360 IRA Savings®, and even a Kids Savings Account for little dreams that just need some room to grow. ] ; 1r comp or aas (like Ally, and C,hro_ny Bank), and to also \f[SUﬂ"y
o] [ ages. Various s were developed to reflect the
Vi utton, featured in Capital One’s
A product pages (featured on the left) to learn more

olor green is also one of the top 3 best button colors

360 Money Market 360 Savings Kids Savings Account

bank Online/Mobile W & Online/Mobile Where you can bark  Online/Mobile
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Capital One Continued z. Cain Onenestng

Na matter where you are on the road to retirement,
a little preparation goes a long way toward
achieving your version of financial freedom. How

Content Calendar Ads: A selection

ads directing users to Capital One Investing content pages.
Advertisements are designed to target baby-boomer, and
millennial audiences and promote content calendar themes.

0 0 g ina~s
of social media campaign SR oL Fropene

. | Capital One Investing

some tips that may help: k
F TR

Like Comment

{0 Mkt Comunicacion, lfeanyi Ezurukam and 42K others

1,527 shares

Planning for Wedding Season
content designed for a
standard Facebook, Twitter,
and Linkedin post.

No matter which side of the aisle you sit on, weddings can be pricey.
But if you want to avoid breaking the bank this wedding season, here are

241 Likes = 12 Comments * 6 Shares

Retirement Planning content designed for a Facebook carousel post.

G

—.—r | Capital One Investing

v
163
B nrs

You may have retirement planning top of mind, but what about the financial
moments you can't anticipate? Check out some tips that may help you
manage the unexpected: k

Capital One investing

Like Comment
) Mkt Comunicacion, Ifeanyi Ezurukam and 42K others

1,527 shares

..—>  Capital One Investing

ey
16 hrs

With 20 or so years until retirement, now is the perfect time to revisit your
retirement strategy—and stay committed to your journey.

Tips and tricks:

CapitalCrne investing

Like I Comment
O Mkt Comunicacion, lfeanyi Ezurukam and 42K others

1,927 shares

...> | Capital One Investing

= 18

Is the finish line to retirement in your near future? As you get closer to
the next chapter of life, stay focused on your version of financial freedom

Tips and tricks:

Capital(re investing

Like ¥ Comment
0 Mkt Comunicacion, lfeanyi Ezurukam and 42K othars

1,527 shares

Retirement Planning content designed for a standard Facebook, Twitter, and Linkedin post.




Capital One Continued
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Before you start to tackle your debt, check out some common strategies Looking to boost your financial health, but carry some debt? Read some Decoding your debt.
that may help you out: common strategies that may help you manage it effectively: Posted on May 0D, 2010

Relgted mitides

Db i dreqalul Bl hefodd i thokl poy g it o, (ke 8 imifads o consades wheeli
ity T iy g et e B

Sty mial ey e e Gl T

T P Al

Stravegees 1 pay off your debt. S0 S e et Pt
mmi vl daeg e Ldiege
O tommeon Rrmtegy i known o2 "debt smesaling * The tecti fsews an cmeng off Feetal ATyl

smcllar, gz in teness B arces first and iesing the Righer nkerest dett balance e
Ister: This can g ve you a feslleg of sccomplishment and koep yow an ackas you
keepgaing to tacke the rest of your debt

a1 ialhe KR s e e eter i b 5170t a v nehin | Delil a v ching

i asendially the Dpousite of anowhialing, mnd lncuses en backing deb helse s o

c = ‘ - e . change this highast e raes Frn Ierdng emaler imerest rate deat balances o
aprl‘a U.'il'." |r'|‘h’i§5|lng Boben By Lo gy sl sl st i, vons ] maw con Tt st ke coen

e T/ s gy lons, ity cosrall

Therz ars many tactics you can explone e & comes 10 pewing o your debst. Make
Sure you o your mesesach to find the one thets the best fit for your stuation,

Wehich debtshoald you tackle first?

3 o e ' T m Feady 10 get sta terd on ek ng payments, but debabirg which fype ol debi 10 poy
1 Lﬂ(e | comment 11 lee = Commenl e Tira? 4 A pOIEANE 10 r2 e r 1 il debt 5 4heeies yer. Beltne i

A e e EOLR Gt Lk ST bt 10 Lngkiestan: the SETarmde
betsseen the types ol et you camy by chogking the oot rate youTe belng
b T merh

o Mkt Comunicacion, Ifeanyi Ezurukam and 42K others o Mkt Comunicacion, Ifeanyi Ezurukam and 42K others el Rl ot b et B

oy, backing higher-nerest st detl ficst could help pou et down ihe line. Why?

1,627 shares 1,527 shares ko e bl o L ke P

i v, aichly

Conlisia i Toe i on pagine] dawn detst in neds el tha higheat nsarast e i dha
Torvent tu keow g ol fram paying s e thas yos e 1o, Wil e detatiany
it sy @ bad g, hiwing & char unde standies of ! debt e de Gy i
mammtlnd 0 o cwmoall firve ol s Th

..z | Capital One Investing > | Capital One Investing

16 hrs - @

16 hrs - @

DGA Campaign (Digital Guidance and Advice)

\Want to boost your savings? Here's how you can keep your financial If you're not sure how much you should be saving, try working toward
goals top of mind: these benchmarks:




wasy Capital One Investing shared a link
= February23 @
Do you have a tax-efficient investing strategy? Tip #1: Think about
long-term gains and losses.
= ] : & 5 . - - - e -l-.______'__-.: -
Capital One Continued 2 E | %
. % | 2018 GOALS «3 Capital One Investing shared a link
Other Campaign Assets == February23 @
A selection of social media campaign ads directing users to Capital \/ Setting your sights on some new financial goals in the new year? Check out
One Investing content pages. Advertisements are designed to target N \/ tips that might help you bring them to life:
millennial audiences. o — __ B
et «_
—r Capital One Investing
= 4
Instead of roses and candy, should you and yours change things up this
#\Valentines with a little #moneytalk? Check out these tips:
CAPITALONEINVESTING.COM
http://spr.ly/60498L7c9 69 Likes 10 Comments 25 Shares , 8
. Capital Offf ovesting
il Like @ Comment #» Share
Learn More
— Capital One Investing shared a link — Capital One Investing "
February 23 & . 0d
What's more romantic tf?an hav:pg ? sound finanqal strgtegy for your Instead of roses and candy, should you and yours change things up this
future? Set the mood this Valentine's Day with a little retirement talk: #Valentines with a little #moneytalk? Check out these tips:
http://spr.ly/60498L7Tc9
2 Likes
& Like = Comment & Share

Capital (e nvesting

CAPITALONEINVESTING.COM Learn Mare

69 Likes 10 Commenis 25 Shares 21ikes

il Like I Comment # Share & Like CI Comment @ Share




Gunde fo Consolldatlon Financial Company | 1,000+ Employees
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.Dlgltal Adverhsement Q% U Take Control [ '{l Is your credit card debt i Is your credit card debt
¥ Your Credit Card Bills | holding you down? 4 holding you down?
and A/B TBStlng : "‘,i e
Project Role: Senior Creative om— ; m—
< _ Marketing Director 73:‘ _ o
Ry | provided a testing schedule for Guide :ER
P.  to Consolidation’s email channel — i
- in addition to test creative used in a series 1
of CPM tests targeting middle-aged A\
Caucasian women. T1C2 (Treatment 2) T1C3 (Treatment 3)
T -_— e N P———
| Pay a Fraction . AR, 54118 Yo SLALINY | i .
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T1C2 (Treatment 2) T1C83 (Treatment 3)

T1C1 (Control Creative) T1C2 (Treatment 2) T1C3 (Treatment 3) ative)




VergeLeads™

VergeLeads Identity
and Select Marketing
Collateral

Project Role: Senior Creative Director

Vergeleads collateral designed to encourage
affiliate partners to set up an introductory
appointment on lead generation.

Vergeleads Vergeleads

We deliver quality leads
that your sales people ‘ '
will love.

Quality leads live here.

Email Advertisement

p———u

Financial Company | 1,000+ Employees

%
@ Chrome File Edit View History Bookmarks People Tab Window Help @ D 3 F

Sat 9:60 Ph

Vergeleads-

— AL dellver quallty leads
Wedeliver that your sales: people
quality leads WIII Iove.

“that your -

“sales people ) ).

WIII Iove.

SCHEDULE A MEETING

VL Solutions, LLC is committed to ‘
delivering high-quality, cost-effective I
campaigns with an unparalleled level of

customer service.

Above: Vergeleads Landing Page — Desktop
your marketing and technical staff to ensure Left: VergeLeads Landing Page — Mobile

a quality marketing strategy is in place —

well-executed with positive results to your
bottom line. We specialize in live calls and
web form leads with an emphasm on TCPA

QOur team will work together with you and




Turning interest into action
in the non-profit industry.

Featured Brands:

NAEYC Page 15
AARP Page 17
MDAC Page 19




The National Association for the Education of Young Children (NAEYC) Nonprofit Organization | 100+ Employees

NAEYC Select - .
Markeﬁng Collateral mﬁ National Association for the

Education of Young Children

Project Role: Senior Designer

NAEYC Global Engagement

doan Interent Farums
Its easy g et samed

NAEYOC’s strategic priority is to cultivate leadership and develop
innovative strategies that propel the field, profession, and systems
of early learning. NAEYC expands its role innearly childhood
education across the globe.

Canada
China
NAEYC's Global Engagement
touches:
. Dominican Saudi Arabia
More than 65 countries all over hooutitle
the world with nearly 2,000
o international members
Australia

Above: Hello Flyer

Right: GE Promo One-Pager WG e el .

We offer customized sustainable support to
communities, high-level education ministries and
private organizations dedicated to early

childhood development.

‘What we do...
NAEYC'’s thumbprint can be

We adapt NAEYC’s resources, content and expertise to
provide culturally appropriate packages that support optimal

found worldwide through:
A A I T - S T Technical Assistance




NAEYC Continued
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Promaoting high-
quality early
learning for all
children.

Section Thirteen

Association Leadership
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AARP® UX, UI, and
Digital Advertisements

Project Role: Creative Director

SAVE 252 7nii%

SAVE

25% OFF

your membershlp

Dby 312 fiest yaar with Automatic Renewal

SAVE 25% wlih
SAVE B
25% OFF SAVE

o,

your AARP® = bﬁ::
. our

membershlp :—.embership

Only $12

Only $12 your first year o Bt

with Automatic Renewal. with Auto Renew.

Pre-Click Display Advertisements

~AANP

Nonprofit Organization | 5,000+ Employees

Real Possibilities

Make new memories
with AARP®

Get instant access to benefits and
discounts that go with your lifestyle. Plus,
get a FREE GIFT when you join!

9:41

No obligations. Canecel anytime.

JOIN NOW

Already a2 member? Renew Today

-IRRE -AaRP <Aanp
Driver Safety Fraud Watch Network Disrupt Aging

Make new memories
with AARP®

Get instant access to benefits and
discounts that go with your lifestyle. Plus,
get a FREE GIFT when you join!

DERNYS  aameBulletin  WYNDHAM

No obligations. Cancel anytime.

JOIN NOW

Already a member? Renew Today

SARP AARP SARP
Driver Safety Fraud Watch Network Disrupt Aging

Post-Click Landing Pages

DEMYS  aarsBulletin  Y/YNOHAM




AARP Continued ~AARP

Join AARP

“and connect with a FREE Echo Dot.

AARP® Amazon Echo Campaign
The goal of this campaign is to communicate an exclusive AARP offer ki it Sy AARP N e |
that includes a free Amazon Echo. The partnership between AARP '
and Amazon supports a more convenient AARP user experience

through the Echo welcome kit. The creative showcases a modern /
clean look and feel with a clear sense of visual hierarchy that is easy smazon
to navigate and digest.

Staying connected just got assiar with A ARF. “Alren, what 't ey AARP Now Npwe!™

Join AARP

and connect with a FREE Amazon Echo Dot.

Ol‘lly $25 for 2 years ith i ariaartE Only 525 for 2 years with Automatic Renews

+ Get immediate access to hundreds of benefits,

amazon echo dot

Chieme Fle Edi  View Hetory  Bocmarks People  Window  Helo T 5 & 60d 101327466 T L WxEl Tue02ewm O @ = - = to b :
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—_— ponsored ¢
= JAARP | oin | Renew [CESRVEIEEREE 0 RewsciforGood  Regisier| Login % Q . . e A FREE Amazon Echa Dot
Tl ety Join AARP with the new Connected Membership offer taday and get ; J
instant access to hundreds of member benefits and tools plus a FREE ; SECOND MEMBERSHIP FREE
Amazon Eche Dot! s for anyona in your housahold

Staying connected just got easier with AARF. "z, vehat's my AARP Now News?™
Join AARP

and connect with a FREE Amazon Echo Dot. |u""----- "

Only $25 for 2 years with Automabic Renewal!

. @ Members Get More
JO' n MRP Join AARF with the new Cennected Membership offer and get a free Amazon Echo Dot, helping vou 1o get

more cut of membership than ever before. This special offer lets you Ak AMRP using Alexs voioe service,
allowing you to stay informed about your membership, daily news and even vital issues that AARP s

and stay connected s ot et e i
with a FREE Echo Dot.

A with pour ARFP membersng!
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Join AARP with The Connecied Membership offer
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amazon dot 4 - g . " Enjoy i te 15%% off a1 sopulsr
. ’ dining estalkshmenis nationwids!

ot et all thils plizs orline sccess in hundreds of FREE prirtable ooupons from ieaning brands

inthe

JOIN.AARP.ORG
. Slgn Up
Two Years of Membership for $25
™ Like [J comment £ Share el i

: Technology & Money

Homepage Takeover Gmail Ad (top): Social Media Ad (bottom);
Landing Page (right)

‘= Career & Education

k.‘l Caregiving

MRP + a m a ;0 n e C h 0 More Information on AARP Benefits About AARP

Real Possibilities
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The Maryland Dental Action Coalition (MDAC) Nonprofit Organization | Less than 10 Employees

MDAC Select
Campaign Creative

Project Role: Creative Director

Social media campaign assets for Maryland
Medicaid adult consumers about program

oral health benefits. The objective of this A healthy smile A healthy smile
campaign is to increase awareness and is closer \/ is closer than
understanding of thfe o.ral health serlwces than you think. you think.
covered under Medicaid, encouraging

beneficiaries to utilize these benefits for If you have full Medicaid coverage, If you have full Medicaid coverage,
improved dental health you have dental care. you have dental care.

Display Advertisements

5 ways you can take care
of your oral health!

5 ways you can take care
of your oral health! MDAC requested a campaign based on human-centered design principles to ensure maximum

engagement and impact — targeting adult medicaid consumers (age 21 and older),
and sub-groups, including pregnant adults.

-

Example of an organic Instagram social post



ldentity design, campaign planning,
strategic planning and more —
for real estate and AEC brands.

Featured Brands:
GCS-SIGAL

WDG Architecture PLLC
Grimm + Parker Architecture
Lessard Design

Cresa

Mercedes-Benz

Page 21
Page 23
Page 25
Page 26
Page 27
Page 29




GCS-SIGAL Identity
and Brand Management

Project Role: Brand Designer,
Brand Manager

GCS|SIGAL

Logo and Corporate Color Swatches

DURE ELLINGTON HIGH SGHOOL .’/
(680 SEATS CHE"TE/Q]

GARRISON ELEMENTARY SCHOOL @
{500 SEATS CHE,"—\TED}/

ROSE HARDIE ELEMENTARY SHOOL
(600 SEATS CREATED)

WVILSON HIGH SCHOOL ’/
(1,700 SEATS CREATELD)

/

RELEVANT PROJECTSE @
;

CARDOZO HIGH SCHOOL ‘
(30 JOBS CREATED)
DIANE'S HOUSE @
(3 JOBS CREATED) /
DUKE ELLINGTON HIGH SCHOOL @
{20 JOBS CREATED)
GARRISON ELEMENTARY SCHOOL
(5 JOBS CREATED)
GEOAGETOWN LIBRARY @
{2 JOBS CREATED) |
LANGDON LOFTS
{3.J0BS CREATED)
NORTH CAPTAL COMMONS
(10JOBS CREATED)
NOYES SCHOOL
(5 JOBS CREATED)
PETWORTH LIBRARY
(10 JORS CREATED)
AAMON REC CENTER
{5-JOBS CREATED)
R.LS.E DEMONSTRATION CENTER
(5JOBS CREATED)
ROSE HARDIE ELEMENTARY SCHOOL @@
(20 JOBS CREATED)
THE RESIDENCES AT 5T ELIZABETHS
[30.J0RS CREATED} |
SAVOYSCHOOL @
[5J0BS CREATED) |
WILSON AQUTIC CENTER @@
{20 JOBS CREATED)
WILSON HIGH SCHOOL
(30 JOBS CREATED)

¢
!
®

200+

JOBS CREATED

i

_rGCSHSIGAq

* k K

Our projects support the neighborhoods
that make DC a great place to live.

1,000+

HOUSEHOLDS
BUILT

~+. BELEVANT PROJECTS

4. GEORGETOWN LIBRARY
(200 SEATS CREATED)

@ MLKLIBRARY—MAKER SPAGE
{15 SEATS GREATED)
2

@ PETWORTH LIERARY
1,000+

200 SEATS CREATED)
COMMUNITY
SEATS PROVIDED

RELEVANT PRCJECTS

CARDDZO HIGH SCHOOL i
(1,700 SEATS CREATED}

RAMON REQ CENTER
(200 SEATS CREATED)

5,700+

CLASSROOM
SEATS PROVIDED

@ FRISE DEMONSTRATION GENTER
{200 SEATS CREATED)

'! WEST END INTHILM LIBHARY
{60 SEATS CREATED)

WILSOMN AQUATIC CENTER
(200 SEATS CREATED)
l‘\.

I\.

GARRISON SCHOOL PARK
(75 JOBS CREATED)

» JELIFS FIELD

| (30 JOBS CREATED)

eseoBO o

(XX TR L X BT ]
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GCS-SIGAL Continued

Ward 1 Short-Term Family Housing — Watch the Video

| was the producer of several brand videos for GCS-SIGAL.

The above video tells a unique story about one of GCS-SIGAL'’s
signature projects — the Ward 1 Short Term Family Housing
Project. The 3 minute video highlights the social impact of the
project, and helps position the construction company as an
influence for positive change and social progress in the DC area.

The infographic on the previous page is an example of streamlined,
published content designed to reinforce video messaging and
align with the GCS-SIGAL brand statement.
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Relevant post c
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Linked in

Various Marketing Collateral Designed for Digital and Print Environments


https://youtu.be/SZzMEzHjOlo
https://www.youtube.com/watch?v=SZzMEzHjOlo

WDG Architecture PLLC Architecture, Engineering, & Construction (AEC) Industry | 200+ Employee Firm

-

. WDG Architecture
\VF*G 6,027 followers

r1ne

Digital Strategy and Content Design Discover Culinary Harmony

Suzuki, New York, NY

Project Role: Brand Consultant

| led the WDG team through initial kick-offs, and creative overview sessions
to shape and articulate the 2022 - 2025 marketing communication plan 4
with a social media focus. The communication plan was delivered

In a comprehensive playbook.

. WDG Architecture
\VL‘L’] 6,027 followers
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WDG Architecture PLLC Continued

WDG Architecture wes 'WDG Architecture 2an WDG Architecture
\ B,027 fallowsrs \VDG 6,027 followers \'VDG 8,027 followers
aw - @ 1w e @ 2mo - B
/ Located on a narrow, rectangular, 125,650-sf site, the 14-story AC Hotel Treat yourself to a few nights at the Marriott Dallas Uptown before the end of Located across from Thompson Boat Center is Boathouse Apartments —
WDG Architecture Washington DC Downtown brings an all new, refreshing experience to the heart summer. The 255-key, luxury hotel offers personalized service, thoughtful designed by WDG and completed in June 2020. Boathouse is located near the
\‘VDG 6027 followers of the city. This European-influenced, 219-kay hotel evokes modernit ...ses more amenities, and 360-degree views of Dallas. Steps away from Dallas's ..ses more canfluence of Rock Creek and the Potomac River. The name of the bl ...see more
Smo - @ :
F|nc_i the top spots 1‘_0r that plcture'-perfect Instagram, both on and o VISIt a Revitalized Clty |q|| |'I'll|.
National Mall. The time for capturing that PERFECT photo of DC's re Wl
Cherry Blossoms is four to seven days after peak bloom (March 22- g Staycation in the City

Marriott Uptown, Dallas, TX

I' i
I!
I

N - .y lp

z L™ IETRERmETT = I

=/ BestPlacestoPhol i’ |BY: A e IIII
CherryBlonmsunWashmgl_ iy | |
Photo: Views from 1331 Maryand_— | - WDG

LR
LU I

AC HOTEL WASHNGTON DG

Quarterly Campaigns
A selection of social media ads and post copy provided as part of the 2022
communication plan. Primary content aligns with quarterly editorial calendar
themes and targets real estate developers, business partners, and future and
current employees.




Grimm + Parker Architects Architecture, Engineering, & Construction (AEC) Industry | 100+ Employee Firm

G+P Identity and Select

- |
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Project Role: Designer

As part of the business development and
marketing team, | designed and streamlined
brand standards across multiple departments
and design studios. | also designed and
developed key content used for multiple
marketing campaigns.
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Logo and Corporate Color Swaich
Extensive color theory exercises were used
to develop G+P’s final design aesthetic. The

s W B el § |

visual system includes a multi-colored corporate VEARS OF SUSTANABLE CESION B KT | [LIRLE™ |
color swatch (also used to visually distinguish We belieue that LR Mg e H-L. .-.Hm.-.-
S m I ' 0 ¢ PR

each G +P studio with a unique identity). m_===....
T RONan




Lessard Design Architecture, Engineering, & Construction (AEC) Industry | 100+ Employee Firm

Lessard Design Inc.
Identity and Collateral

Hlessa
D E S I

LESSARD DESIGN
is an international
architecture and
planning firm
committed to creating
environmenis that
inspire connection,
collaboration,
communifyand
COmMme’ce,

Project Role: Marketing Manager

| was hired to develop a final trademark
concept for the award-winning architectural
design firm. | also developed a streamlined,
brand-appropriate visual system used
throughout select marketing collateral.
Collateral is designed to deliver brand
messaging to targeted audiences. Select
samples are provided to the right and below.

urban' I|V|n
translated.

www.lessarddesign.com

LESSARD DESIGN POSTER CONCEPT

RS ERRGE Above: 1/2 page, full color advertisement
i i (LD i i ol it featured in Urban Land Magazine

(5] _ Left: Internal marketing campaign

KEY . .
concept designed to support marketing
goals about building internal buy in for

Lessard’s 2011 re-branding project.
Wordmark Logo

essard

M

lessard

A ssard Uesign, bnd B. Lessard Design, Inc
mromutional brand posier




Cresa Global Commercial Real Estate Industry | 1,000+ Employee Agency

Cresa Identity, Campaign
Planning and Execution

Project Role: Creative Director

| was hired to plan and implement a
streamlined, brand-appropriate visual system
used by creative teams for marketing and
sales collateral. Areas of work included video
production and campaign management.

cresa: -

30-second brand video highlighting Cresa’s Best Places to Work award by WBJ. The Best Places to Work (BPTW)
campaign also included an email marketing, and a print advertisement featured in the Washington Business Journal
(WBJ).



https://vimeo.com/168966064
https://vimeo.com/168966064

Cresa Global Continued

1919 PENNSYLVANIA AVE, NW o

amim: Fiprnllen Mk

namse @enssie @ J
- S

1900 K STREET, NW o

Lease Expiration Date

e B T AP B0 AT
b bty P B

Peterson Wilmarth & Robertson LLP
B Vacant 2023 W 2026

International Franchise Association
B Unknown [ 7/31/2025

HLP Intergration

Dechert 2,790 SF
. $48.00/SF
1 =N International Monetary Fund - 10,163 SF ” ' NNN
1899 PENNSYLVANIA AVE, NW s - : 2
e e i 7 Dechert
= EC ' Dechert
Small Tenants
Dentons
Dentons
Dentons
183,559 SF Sublease - $72.00/SF Full Service
CAQH
Dentons
1900 K STREET, NW - | Dentons
wo R ' Dentons
i — Dentons
e Fidelity Investor Genter

Fidelity Inveslor Center

Lower Level = 1,321 SF Available
* Dentons

1. Cresa Profile

at www.c
2. IMF Washington DC Real Estate Partfolio

zcently rank

3. Facility Alternatives

Presentation Graphics



Mercedes-Benz

Mercedes Benz of Boston Renovation

Mercedes-Benz USA
Architectural Design
and Brand Management

Project Role: Design Intern — Facilities
Planning, Dealer Network

| supported the facilities management team
to maintain brand standards at Mercedes-
Benz retail locations in North America. |
also helped develop architectural design
concepts aligning with MBUSA's Autohaus
brand guidelines. Our team goal was to
optimize brand recognition by maintaining
brand consistency across retail facilities in
the North American region. | edited CAD
drawings, provided new design concepts,
and renderings presented to c-suite level
executives and dealership owners.
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AutoCad and Photoshop used to produce
design concepts for presentation.

w et Wi o

Retail /| AEC | 200,000+ Employees

A

@D

Mercedes-Benz

MBUSA DEALER / OWNER

Executive Staff

MBUSA DEALER /| OWNER

Project Manager

MERCEDES-BENZ USA

Vice President

MERCEDES-BENZ USA

Executive Staft

MBUSA DEALER | OWNER

‘ Design Consultant

MERCEDES-BENZ USA

Dealer Network

Project Managers / Facilities Flanners

MERCEDES-BENZ USA

Dealer Netwark
Supporl Stalf (@5 reguired)

Preliminary Concepts for Mercedes-Benz of Boston Dealership
(Formerly Mercedes-Benz of South Bay)




Maintaining design excellence
through a broad selection of work
in multiple industries.

Other Industries Include:

Staffing / Professional Services Page 31
Fashion and Lifestyle Page 32
Food and Beverage Page 33

Graphics and Art Page 37




Staffing / Professional Services

Hekima Business
Solutions, Inc Identity
& Brand Management

Project Role: Creative Director,
Brand Consultant

Brand design and marketing for Hekima
Business Solutions. Final brand identity
(with brand guidelines doc) and web design
was provided through a series of overview
and brainstorming sessions with key
stakeholders to help shape and articulate
the vision for the Hekima brand.

HEKIMA
i

Big thought
headline lorem
...lorem ipsom

dae omnia?
(" ovmsranes )

XX% lorem ipsom. XX% lorem ispom. ¥X% lorem ispom.

About Hekima Job Seekers Business Partners
History R The Custo: HNeed:

M Vis W Candidate Skifls Gap

About Our Loge P L ME

Join Now

Get Connected

Less than 10 Employees

H=KIMA

\\\


https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU
https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU
https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU

Fashion and Lifestyle

MODERN_PELUCHE
( Posts

mp.  modern_peluche

-

Select Advertis

)
" THE NEW

SUNMMER

COLLECTION

'

Independence Day




Food and Beverage
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Coco Uni Trademark Continued

Project Role: Designer, Brand Consultant
Trademark concepts use relevant symbolism to
pack more meaning into the brand. Color palettes
showcase natural hues that are simple, elegant, and
reminiscent of colors found in nature, and in cooking
ingredients. Neutral shades help provide flexible
designs that work well in multiple contexts.

Final Logo



Food and Beverage

Modern Caveman Identity and Packaging

Project Role: Designer, Consultant

Brand design for Modern Caveman. ﬁ
Final deliverables included a wordmark F!'.M:'QR
design, packaging design, menu :
lists, brochures, business cards, and
letterhead.

FLAVOR

Ice Cream Packaging for 16 oz. Cup (Dark Finish—
Above; Natural Finish—Below)

Round and square-shaped design concepts for 5 different
flavored products. Modern Caveman’s competitive, elegant
packaging design conveys the product’s simple, novel, and
natural characteristics (these themes were identified by the
client during an initial creative overview).

Wordmark

=': ?
modermn modern MODERN /&
caveman co\(/)er%on CEVEMEN

Early Wordmark Concepts




Food and Beverage

Coleman’s Classic Desserts Identity and Packaging

ENEE cams e
& hase

Corporate colors, gradients,
and textured backgrounds.

Project Role: Designer, Brand Consultant

|dentity collection for Coleman’s Classic Desserts,a local dessert
catering bar in the metro Washington DC area. | developed a e, e o g e, g
responsive, easy-to-use brand toolkit to address evolving corporate T e e
needs. Select deliverables included a logo, business cards, and
letterhead design, brochures, web design, product packaging
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Graphics and Art

Graphic artwork used for a puppet show display located within the South Pole exhibit.

Fernbank Museum of Natural History (Above)

Project Role: Designer, lllustrator

This puppet show display graphic was part of a character series featured at the
Fernbank Museum of Natural History in fall 2009. The goal was to create original,
child-friendly, pre-production artwork and drawings to be featured in the South
Pole exhibit. The final design was used for a puppet show stage located in the
exhibit’s interactive area. All artwork is dimensioned to fit the size constraints of

the stage.

Architectural Sketches & Details (Left)

Project Role: Sketch Artist
A series of hand sketch studies that serve as a visual investigation of light,
shadow and stroke techniques.

Architectural Details



Brand, Creative, and Experience Design:

Thank you for taking the time
to review my work.

Download Other Portfolios

@ lllustrations and Prints

@ Product Design

Questions? Contact:


https://metcreativegroup.com/wp-content/uploads/2017/09/Illustrations-and-Prints.pdf
https://metcreativegroup.com/wp-content/uploads/2017/09/Additional-Experience.pdf

