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Above: Select trademark designs and brand videos.

Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223
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Featured Brands: 

ClearOne Advantage	 Page 04

Capital One	  Page 08

Guide to Consolidation	 Page 12

VergeLeads	 Page 13

Building empathy and trust  
in the finance industry.  

Questions? Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223

Brand, Creative, and Experience Design: Version 5, Last updated January 2026



© Tara Davis | 4  

ClearOne Advantage  Financial Company | 1,000+ Employees

ClearOne Advantage®  
Identity, Digital  
Ads and A/B Testing

Project Role: Senior Creative  
Marketing Director

Logo and Corporate Color Swatches
Various Video Campaign Collateral Designed  
for Digital Environments
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Content Calendar Ads: A selection of social media campaign 
ads directing users to Capital One Investing content pages. 
Advertisements are designed to target baby-boomer, and 
millennial audiences and promote content calendar themes.

37 Ways to Enjoy Wedding Season Without Crushing Your Wallet 
Facebook, Post 1 

8Are you doing enough to protect yourself?
Facebook, Post 1

Option 1

Option 2

Capital One Continued

Retirement Planning content designed for a Facebook carousel post.

Retirement Planning content designed for a standard Facebook, Twitter, and Linkedin post.

Planning for Wedding Season 
content designed for a 
standard Facebook, Twitter, 
and Linkedin post.
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Capital One Continued

DGA Campaign (Digital Guidance and Advice)
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Other Campaign Assets
A selection of social media campaign ads directing users to Capital 
One Investing content pages. Advertisements are designed to target 
millennial audiences.

Capital One Continued
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Above: VergeLeads Landing Page — Desktop
Left: VergeLeads Landing Page — Mobile

Email Advertisement

VergeLeadsTM

VergeLeads Identity 
and Select Marketing  
Collateral

Project Role: Senior Creative Director

VergeLeads collateral designed to encourage 
affiliate partners to set up an introductory 
appointment on lead generation.

 Financial Company | 1,000+ Employees
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Featured Brands:  

NAEYC	 Page 15 

AARP	  Page 17

MDAC	 Page 19

Turning interest into action 
in the non-profit industry.  

Questions? Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223
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Featured Brands: 

GCS-SIGAL	  Page 21

WDG Architecture PLLC	 Page 23

Grimm + Parker Architecture	 Page 25

Lessard Design	 Page 26

Cresa	 Page 27

Mercedes-Benz	 Page 29

Identity design, campaign planning, 
strategic planning and more —  
for real estate and AEC brands.

Questions? Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223
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GCS-SIGAL Continued

I was the producer of several brand videos for GCS-SIGAL.  
The above video tells a unique story about one of GCS-SIGAL’s 
signature projects — the Ward 1 Short Term Family Housing 
Project. The 3 minute video highlights the social impact of the 
project, and helps position the construction company as an 
influence for positive change and social progress in the DC area.

The infographic on the previous page is an example of streamlined, 
published content designed to reinforce video messaging and 
align with the GCS-SIGAL brand statement. 

Ward 1 Short-Term Family Housing — Watch the Video

2U Headquarters 4th Floor | Page 1

2U Headquarters 4th Floor  
Request for Proposal 

Submitted to: KGO 
November 12, 2019

2U Headquarters 4th Floor

General Contracting Services
November 18, 2019

Please join us   
in Welcoming...
Richard Sacks 
Senior Superintendent

Richard’s wide-ranging construction expertise includes commercial, residential, 
hotel, retail, and healthcare facilities.  He is an experienced, entrepreneurial, 

July 2019

Well done to the Garrison Elementary project team. A special thanks to HRGM 
Corporation for their phenomenal work on the field and playground—a recent 

Garrison Elementary School Fields and Playgrounds
Washington Building Congress Craftsmanship Award Winner 
Special Construction — Athletic Fields and Parks

Relevant post copy here: Ectur, sus. Apid maximo odipsam ipic tem est, omnim 
autem. Nemporro il incil mod qui omnihit assitatur re soluptur? Arum vollacim
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Project Description:
The Ward 1 Short-Term Family Housing Facility will be located at the 2500 14th Street, NW, at the corner of 14th Street, NW and Clifton Street, 
NW.  The existing site includes a community recreation center (the Rita Bright Recreation Center), which will remain on the site, and a surface 
parking lot with space for 13 cars. The new building will be built on the north half of the site, where the surface parking lot is currently located.  
The community recreation center will remain in its current configuration.

The new building will be composed of 50 residential apartments. Of these, 35 will be 2- and 3-bedroom apartments for families in need 
of short-term family housing (STFH). The remaining residential units will be 1-bedroom apartments for individuals in need of permanent 
supportive housing (PSH).

C o p y r i g h t  ©  2 0 1 9

C U N N I N G H A M  |  Q U I L L  A R C H I T E C T S

WARD ONE SHORT- 
TERM FAMILY HOUSING 

+ PERMANENT 
SUPPORTIVE HOUSING

2500 14TH STREET, NW 
WASHINGTON, DC 20009

FEBRUARY 21, 2019

REQUESTING DELEGATION TO 
STAFF FOR FINAL REVIEW

COMMISSION OF FINE ARTS: 
REVISED CONCEPT REVIEW

C o p y r i g h t  ©  2 0 1 9

C U N N I N G H A M  |  Q U I L L  A R C H I T E C T S

WARD 1 – STFH + PSH
2500 14th Street, NW, Washington, DC 20009 FEBRUARY 21, 2019

39PREVIOUS – PERSPECTIVE FROM SOUTHEAST

An example of exceptional residential living in DC
CHAPMAN STABLES —2019 Washingtonian Residential Design Award Winner!
 

Meet our team!
Michael Sigal 
President

Question here? (Q/A Format) 
Answer Here. Conecus audae nim necaecto volor as 
audicidit, sima nihilig endunt arionseque andamus ab ime 
prat maximet quibus doluptur? Tur, torio. Ur, consendis 

incipidunt. Verum cum ipsunda veles ut atis eaquae quam cus re 
intiae aborest iumqui con es es quam id eaqui officiis nis se. 

Construction Film Concepts 
JPMC Farragut and JPMC Dupont 

Concept 1B — Artwork for Double Doors 
 

Concept 1B — Diagram for Double Doors 
 

75
-3

/4
”

23-1/4”

Construction Film Concepts | Page 2

Various Marketing Collateral Designed for Digital and Print Environments

https://youtu.be/SZzMEzHjOlo
https://www.youtube.com/watch?v=SZzMEzHjOlo
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WDG Architecture PLLC Continued

Quarterly Campaigns
A selection of social media ads and post copy provided as part of the 2022 
communication plan. Primary content aligns with quarterly editorial calendar 
themes and targets real estate developers, business partners, and future and 
current employees.
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Commercial Real Estate Industry | 1,000+ Employee AgencyCresa Global

Cresa Identity, Campaign 
Planning and Execution

Project Role: Creative Director

I was hired to plan and implement a 
streamlined, brand-appropriate visual system 
used by creative teams for marketing and 
sales collateral. Areas of work included video 
production and campaign management. 

30-second brand video highlighting Cresa’s Best Places to Work award by WBJ.  The Best Places to Work (BPTW) 
campaign also included an email marketing, and a print advertisement featured in the Washington Business Journal 
(WBJ). 

https://vimeo.com/168966064
https://vimeo.com/168966064
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Other Industries Include: 

Staffing / Professional Services	  Page 31

Fashion and Lifestyle 	 Page 32

Food and Beverage	 Page 33

Graphics and Art	 Page 37

Maintaining design excellence 
through a broad selection of work 
in multiple industries.  

Questions? Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223

Brand, Creative, and Experience Design: Version 5, Last updated January 2026
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Less than 10 EmployeesStaffing / Professional Services

Hekima Business 
Solutions, Inc Identity  
& Brand Management

Project Role: Creative Director,  
Brand Consultant

Brand design and marketing for Hekima 
Business Solutions. Final brand identity  
(with brand guidelines doc) and web design 
was provided through a series of overview 
and brainstorming sessions with key 
stakeholders to help shape and articulate  
the vision for the Hekima brand. 

Click here to access the full 

brand guidelines to date.

https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU
https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU
https://public.3.basecamp.com/p/uBKF1tunn7usx8DvnGzHwPCU
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Modern Caveman Identity and Packaging

Ice Cream Packaging for 16 oz. Cup (Dark Finish—
Above; Natural Finish—Below)
Round and square-shaped design concepts for 5 different 
flavored products. Modern Caveman’s competitive, elegant 
packaging design conveys the product’s simple, novel, and 
natural characteristics (these themes were identified by the 
client during an initial creative overview).

Early Wordmark ConceptsPage 3  

CAVEMAN
MODERN

Concept A

Page 8  

caveman

Concept B

Page 11  

Concept B1

caveman

Wordmark

Project Role: Designer, Consultant 

Brand design for Modern Caveman. 
Final deliverables included a wordmark 
design, packaging design, menu 
lists, brochures, business cards, and 
letterhead.

Food and Beverage

Packaging Concepts Submitted to Modern Caveman
Attention: Taylor Martel December 27, 2013 | Page 4

MODERN CAVEMAN 

Preliminary Packaging Designs

Concept B, Natural Cardboard Square Design

Front Front

Front

Back Back

Back

Top Top

Top
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Illustrations and Prints

Product Design

Download Other Portfolios

Thank you for taking the time 
to review my work.  

Questions? Contact: Tara Davis, tdavis@metcreativegroup.com, 202-534-6223

Brand, Creative, and Experience Design: Version 5, Last updated January 2026

https://metcreativegroup.com/wp-content/uploads/2017/09/Illustrations-and-Prints.pdf
https://metcreativegroup.com/wp-content/uploads/2017/09/Additional-Experience.pdf

